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Legal notice

This presentation is private and confidential. It must not be disclosed in whole or in part, directly or indirectly, or in any other format without the
prior written permission of Aluminum Market Update and parent CRU International Limited.

CRU International Limited's responsibility is solely to its clients and its liability is limited to the amount of the fees actually paid for professional
services.

Although reasonable care and diligence have been used in the preparation of this presentation, we do not guarantee the accuracy of any data,
assumptions, forecasts, or other forward-looking statements. We accept no liability to third parties, howsoever arising.

CRU takes information security seriously and currently holds the UK Government approved Cyber Essentials certification. This certifies that
we have the appropriate security controls across our organization and third-party suppliers to protect our information assets. CRU also has a
privacy policy in place that explains how we handle personal data on our customers.

Copyright Aluminum Market Update 2025. All rights reserved.



CRU
Aluminum Market Update
Incustry. Trends Survey

/

Aluminum Where the aluminum Community‘ ;

Market comes together.
Update




W Kl\lﬁ“minum Market Update
/Industry Trends Survey

ream

-
{7

> 4
'y -
\_
Michael Cowden Gabriella Vagnini Nick Bell Greg Wittbecker Kaylee Turner Luis Corona
Chicago Knoxville, Tenn. Houston Tampa, Fla. Cleveland Chicago

Editor-in-Chief Managing Editor Senior Editor Sr. Reporter / Editor Sales and Mktg. Admin. Sr. Account Exec.



market trends
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At Aluminum Market Update, we aim to deliver valuable, daté{\
driven insights for the aluminum industry. Our exclusive survey
gathers input from key players in manufacturing, distribution '
and related sectors, providing a real-time snapshot of market
trends. S

Participation is invitation only, ensuring high-quality responses
from industry professionals.

All data is kept confidential, individual responses are never
disclosed by name or associated with any specific person or
company name.

Contact gabriella.vagnini@crugroup.com to become a data
provider.
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See your company's
experience reflected in it.

Contact gabriella.vagnini@crugroup.com for participation information.
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Our survey is by invitation only. Over 1,000 companies, mostly in the manufacturing or'dlsfrl‘r/;dtlon mdustnes are asked to
participate. Here are the percentages of participation in this week’s survey by market séé’té(/ N/ .

17%
13% °
5%
Producers Manufacturers &  Logistics & Storage Distributors & Recyclers & Scrap
Assemblers Traders Processors



Overall demand

How would you describe current demand for your products or services




Domestic
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Producer
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‘How do you see the overall export demand?

Improving “" Stable
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~Improving _ Stable
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iInventory

How are you










~ Improving

Freight
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 Higher

" Flat
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Tariff impact

How are recent U.S. tariffs affecting your business strategy?

No Change @ Adjusting sourcing Pricing shift

30%

21
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let us fnow

If you have any questions regarding the information presented here, please get in touch with us at
gabriella.vagnini@crugroup.com.

We always appreciate referrals. Tell your friends, suppliers, and customers to sign up for a free trial.

Contact luis.corona@crugroup.com



Look for our next

If you would like to participate in our surv\é

____.,.._—-.,-s.-—.._ —

br ellay vagmm@crugroup,COm
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