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Legal notice

This presentation is private and confidential. It must not be disclosed in whole or in part, directly or indirectly, or/in any other format without the
prior written permission of Aluminum Market Update and parent CRU International Limited.

CRU International Limited's responsibility is solely to its clients and its liability is limited to the amount of the fees actually paid for professional
Services.

Although reasonable care and diligence have been used in the preparation of this presentation, we do not guarantee the accuracy of any data,
assumptions, forecasts, or other forward-looking statements. We accept no liability to third parties, howsoever arising.

CRU takes information security seriously and currently holds the UK Government approved Cyber Essentials certification. This certifies that we
have the appropriate security controls across our organization and third-party suppliers to protect our information assets. CRU also has a privacy
policy in place that explains how we handle personal data on our customers.

Copyright Aluminum Market Update 2026. All rights reserved.
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driven insights for the aluminum industry. Our exclusive survey
gathers input from key players in manufacturing, distribution and =
related sectors, providing a real-time snapshot of market ’Er&rjds‘ -

Participation is invitation only, ensuring high-quality respons&_;
from industry professionals. b |

All data is kept confidential, individual responses are never
disclosed by hame or associated with any specific person or
company name.

Contact nicholas.bell@crugroup.com to become a data provider.
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See your company's
experience reflected in it.

Contact nicholas.bell@crugroup.com for participation information.
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Survey participants

30%
22%
4%
Producers Manufacturers & Distributors & Recyclers & Logistics & Storage
Assemblers Traders Scrap Processors



End markets served
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Business forecasts

mpany perform this month vs. forecast?

 Beat forecast " Meet forecast




Overall demand

How would you desc ribe current demand for your products or services?

~ Improving " Stable







Export demand

13



wvar impact

s the Iran war having an impact on your business? Why or why not?




Aluminum supply vs. demand

/ (primary/semi) keeping up with demand?

- VYes
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Inventory

How are you managing your aluminum inventory right now?

 Building




.~ Extending " Stable




~ Higher " Flat BL
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ar-term direction of UBC prices
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 Increasing

Freight
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oW are section 23 aluminum tariffs being passed through in your market? /
. “\" /

~ Fully passed through (100%) [ Partially passed through (around

/
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Import competitiveness

Are imported semis or primary products becoming more competitive?
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let us krow

If you have any questions regarding the information presented here, please get in touch with us at
nicholas.bell@crugroup.com.

We always appreciate referrals. Tell your friends, suppliers, and customers to sign up for a free
trial. Contact luis.corona@crugroup.com
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